Seven intervention evaluation study groupings had a total of 22 outcomes (short-term, intermediate, or long-term), including 16 net positive, 0 net
negative, and 6 neutral effects. No studies were conducted with high-risk populations.
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*Purchasing behavior was included as a short-term proxy of healthy eating. No other short-term outcomes were reflected
in the peer-reviewed literature.

Figure 13A: Point of Purchase Prompts



